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Artist Tom Waniaci of Bloomfield Hills has two careers: He is creative director for a Southficld ad agency, and hais a2 pnp-art palnl!r and cartoonist, Sume of his work, such as hiS
popular — a 54-by-54-inch portrait of John Lennan — he re-creates so people can pay to paint it (hy the numb I

Adman thrives in pop-art genre

most

Bloomfield Hills artist influenced by Warhol,
Lichtenstein donates work for charity auctions

By ALEX F. KELLOGG
FILEE PRESS STAFF WRITER.

Hiz ot sits in one of Michigan native
Kid Rock's recording studios and in
zoul zinger Usher's Atlanta offices,
-And soon, somewhere in pop star Fer-
gie's life, & portrait he painted will go on
prominent display.

Tom Maniaci went the practical
route after college when he decided on
a career in advertising instead of the
tough fife of an aspiving peinter or per-
}ups a cartoonist, two of his early pas-
aions.

For along tl.mc, he dlti‘n t look back,
L wctor of fSuss
mian, Sikes & Associates, an ad agency
with regional name recoghition bazed
in Southfield,

Still with the apeney, the married
Bloomfield Hills father of twe iz anjoy-
ing suceess in a second career as well —
one that's eultivating hiz talents as &
pop-art painter and cartoonist,

Maniaci, with two of his sd-sgency
hoszes, co-owns a business called
Frame Your Face, selling his art. The
business’s tapline, “Fop Portraits of
Anyone Whoisor Was," sums up Mani-
aci's goal there,

But he is finding the most satislae-
tion in charitable endeavors related to
making large, eye-calehing canvas
paintings by hand and on & computer,
reminiseent of Andy Warkel's pop art,
though they’re much mere lightheart-
ed and less ehoclk-full of social com-
mentary, he says. As intevest in his
work hias grown, he has often donated
it to charities for suction.

“Obviousty, Warhol and Eatz and
Lichtenstein were huge, nuge inflzenc-
8 on ime,” said Maninel, whose splash-
es of pastel colors m his portrarts re-
flact the work of those artistic giants.
Warhol, Alex Katz snd Roy Lichten-
stein made populsr art and its influene-
es legilimate in the modern and post-
modern artistic canon.

“But I'm not doing what they
were doing, obviously,” said Ma-
niaei, “They were making state-
ments. I'm not making a state-
ment, except sometimes we can
laugh at ourselves.”

Typically, his portrails in-
clude sarcastic phrases that
ivonic figures have or might
have said. Take Freud saying, “T
hope my shp lsn't showing,” for
example, which hangs in a 24-
by- -24-inch frame outside his of-
fice, with Freud in a blue shirt
against a yellow hackground.
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Some of his work, such as his

most popular — a 54-by-34-inch
portrait of John Lennon — he of-
ten recreates over and over
again so people can pay to paint
it themselves — as in paint hy
numbers — for nonprofit fund-
raisers so others can watch be-
fore the paintings are zold. One
such painting is going to be up
for auction next month at the
Academy of the Sacred Heart in
Bloomfield Hills, one of two
fund-raisers the school conducts
each year. Maniaci hopes his
painting will raise more than
21,000 for the December event.
He averages $1100 per event.

fund-raisers.
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Maniaci is co-owner of Frame Your
Face, which he started in 2001.
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Artist Tom Maniaci produces hybrid artwork by using pencil, then ink drawing, and finishing it using computer
software in combination to produce "Pop Portraits of Anyone Who is or Was,” the tagline of the business he

created to sell his work.

’ The signs of how much Mani-

aci borrowed from Warhol and
others are plain in his work,
some of which — including a
portrait of Bill Clinton in blue
shirt and yellow tie, which says
“Never pick a fight with people
who buy ink by the barrel” —
decorate the hall outside his of-
fice.

“It's really great for him, it's
something outside of the regular
business routine and he really
enjoys doing it," said Maniaci's
wife, Liz Manisci.

"I‘]Je}r have two sons, Alex, 17,
and Matthew, 14; both attend
Seaholm High School in Bir-
mingham.

Tom Maniaci started Frame
Your Face in 2001 but only re-
cently got the business off the
ground enough to push it ag-
gressively, His day-job ad clients
include Weight Watchers,
House of Blinds & Drapery and
Henry Ford OptimEyes.

He says he hopes his side gig
will move from breaking even to
making mohey next year,
though most of what's been
holding that up is how often he
and his two other business part-
ners— Alan Sussman and Diana
Sikes — choose to donate his
work.

“We haven't had time to mar-
ket it a great deal,” said Suss-
man, who is also the president of
the ad agency where Maniaci
works. “It’s been pretty success-
ful for something that's had to go
it on its own, so I think we're
pretty pleased with it.

“The charity side of it has
seemed to really take off; we've
done a great number of charity
events,"

Maniaci donated two Clinton
portraits to the Oakland County
Democratic Party earlier this
vear, one a 24-by-24-inch framed
print and the other a 54-by-54-
inch paint by the numbers, He al-
50 donated a Steve Yzerman
portrait (signed by the former
Red Wings player) to Detroit
Country Day School for an annu-
al spring fund-raiser last year.

The Academy of the Sacred
Heart fund-raiser is scheduled
for Dec. 7.

“Te'll be a great addition; it's
something different for people
to do,” said Gwen North of the
large paint-by-numbers Lennon
portrait, which shows him say-
ing “Imagine” in & comic strip-
style word bubble,

North, who Jives in Bloom-
field Hills, has two boys at the
school and is helping organize
the fund-raiser.

S0 what about drawing com-
ica?

“1 almost went that direc-
tion," said Maniaei. “Thad a com-
ic named ‘Space Punk: Adoles-
cent Savior of the Universe.' 1
drew him all through college and
a little bit after college.”

Thank poodness for the day
job, though, he says. He's not
sure Space Punk would have
landed him a home in Bloomfield
Hills. But being an ad guy did.

For more informotion on Mawiacl's art,
o to www.frameyourface.com.
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